
HUU TIN TO

Communication researcher with a Master of Arts in Cultural Communication and Design from I-Shou University. My
research focuses on AI influencer marketing, consumer behavior, and digital communication. Specifically, I am
interested in examining how AI influencer characteristics (e.g., trustworthiness, anthropomorphism, and trendiness)
influence brand loyalty, with perceived authenticity serving as the underlying mechanism and AI disclosure acting as
a boundary condition. My master's thesis investigated the effects of brand ambassador characteristics on consumers'
purchase intentions, which inspired my current research on AI-enabled marketing and consumer–brand relationships.

Ho Chi Minh City, Vietnam • tohuutin99@gmail.com • (+84) 97-467-2543

EDUCATION

Master of Fine Arts, I-Shou University, ISU 
Cultural Creative Communication and Design

GPA: 3.93
ISU International Scholarship: Fully-funded merit scholarship covering full tuition
Thesis: Customer Purchase Intention Based on the Characteristics of Brand Ambassador: A Case Study of Biti’s
Hunter in Vietnam. Supervisor: PhD: Jyh-Rong Chou

Oct 2021 - Dec 2023

Ongoing research:
To, H. T., & Tran, T. T. V. (2026). How AI Influencers Foster Brand Loyalty: A Stimulus–Organism–Response
Analysis of Authenticity and Brand Love among Vietnamese Consumers

International conference presentation:
To, H. T., Lan, K.-W., & Chou, J.-R. (2024). Customer Purchase Intention Based on the Characteristics of Brand
Ambassador: A Case Study of Biti's Hunter in Vietnam. No. 1 (2024): Proceedings of International Conference FMI
ICOI 2024 https://doi.org/10.47747/FMIIC.V1I1.2493

Senior Campaign Marketing Specialist
Best Performer Award (2025 - 2026)
Led communication planning and execution for large-scale online and offline campaigns involving digital
creators and livestream communities.
Managed international creator-focused events and coordinated cross-functional teams across marketing,
operations, design, and content production.
Developed communication strategies and digital content initiatives to enhance creator engagement and audience
participation.
Applied empirical data analysis and social media metrics to evaluate audience engagement patterns and platform-
mediated communication effectiveness
Collaborated with regional teams across Asia to support platform-based communication initiatives

Vietnam Bigo Technology Pte. Ltd.
Jan 2024 - Present

Kaohsiung, Taiwan

Bachelor of Business Administration, Saigon University, SGU
GPA: 2.73
Project: An Analysis of the Business Performance of Le Doan Trading, Manufacturing, and Service Co., Ltd.:
Supervisor: PhD: Lan Huong Le

Sep 2017 - June 2021
Ho Chi Minh City, Vietnam

PUBLICATIONS

PROFESSIONAL EXPERIENCES



HONORS & ACHIEVEMENTS

Student of 5 Merits, Faculty of Business Administration (2020)
2nd Prize, Faculty Excellence Competition (2020)
1st Prize, the Business Administration Faculty’s Design Contest (2019)

REFERENCE

Professor, PhD. Jyh-Rong Chou, Dean, College of Communication and Design I-Shou University, Taiwan. Email:
jrchou@isu.edu.tw

LEADERSHIP & INTERNATIONAL ENGAGEMENT

Vice President, ISU Membership Team (2022)
Volunteer, Ho Chi Minh City Green Summer Campaign (2020)
Executive Committee Member, Youth Union of the Business Administration Department (2020)
Media Team Leader, Saigon University (2018 - 2019)

SKILLS AND TOOLS

Quantitative & Analytical Tools
Statistical Software: SPSS, SmartPLS (Advanced structural equation modeling & regression analysis), Python
(DataCamp, 2026)
Research Methods: Survey design, questionnaire development, quantitative research methods, and statistical data
analysis
Advanced quantitative research with a focus on empirical data validation and academic reporting

Professional & Research Skills
Academic & Scientific Writing: Literature review, conference paper preparation, research presentation, and
grant/project coordination
Digital Communication Research: Social media analytics, platform-mediated communication, digital
communication strategy, and audience engagement analysis
Specialized Domain Knowledge: Influencer marketing dynamics, content strategy, and media communication
behavior

Soft Skills & Languages
Cross-cultural communication, academic collaboration, and research project coordination
Languages: English (IELTS 6.5 – Academic English proficiency), Mandarin Chinese (Intermediate), Vietnamese
(Native)

YAN Digital
External Communications

Developed and executed multi-channel communication strategies: Managed content planning across social media
platforms (Facebook, Instagram) to enhance brand awareness and increase audience engagement.
Coordinated events and internal/external communications: Led promotional activities for events and managed
internal communication channels (newsletters, company updates) to boost employee engagement and foster
corporate culture.

Dec 2020 -  Aug 2021
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